IRB-approved study recruitment materials on social media channels for study recruitment
This template is intended for recruiting human participants to research studies using organic (i.e., free, non-paid) social media, specifically, study recruitment via public accounts, pages, groups, and communities with and without opportunities for interaction (e.g., commenting, linking, retweeting, sharing, etc.). This template addresses sections 5.a-i in the social media management plan in the University of Florida’s guidelines for recruiting participants in research studies using social media recruitment. The template does not address social media recruitment via paid advertising campaigns (section 3.c) or via private messaging (section 3.d) in the social media guidelines. Study teams interested in using social media channels for study recruitment are encouraged to schedule a consultation with the recruitment center. 

5. Social Media Recruitment Plan
**Study teams will submit a social media management plan as part of their study protocol’s recruitment plan. IRB approval of the content of social media recruitment materials (e.g., post content, scripts for communicating with participants) is required prior to starting recruitment. Example responses for study teams to use in social media recruitment plans are also included. 

	a.i. *Please list the social media site(s) the study team will be using for study recruitment (e.g., Facebook, Reddit, Twitter). If recruiting via multiple social media channels (e.g., Twitter and reddit), we recommend completing and submitting this template for each channel.




	a.ii. Please provide the names of social media sites that will be used in a list and link to the pages, accounts, subreddits, etc. the study team will request to post the IRB-approved study recruitment materials. Please click here to access the full list of approved UF social media accounts for potential use in study recruitment. List as many groups, accounts, pages as possible because adding additional groups, accounts, pages, subreddits, etc. not listed here will require a revision and subsequent approval from the IRB.




	a.iii. Email message to social media managers
Hello (page/account moderator), 
My name is [name] and I am [your role (e.g., research coordinator, investigator, graduate student)] at the University of Florida. 
We are recruiting [study population] for a study about [briefly describe study in one sentence].
I am contacting you to see if you would be willing to post the following IRB-approved text and image on your [insert social media site] [indicate if it is a group, account, page, etc.] on behalf of the study team. 
I provided the tweet content and information about the study in this email. This study and the recruitment content have been approved by the UF IRB. Please do not make edits or adjustments to any of these materials.
You can read more about the study here [insert link to study website (e.g., Study website, UF Study listing – if not using a website, delete].
Should you have any questions/concerns about the study, please contact me at [phone] or via [email address].
Thank you!
Post content: [INSERT IRB-APPROVED POST CONTENT HERE or ATTACH IN EMAIL] 


	b. Statement acknowledging social media TOU. A statement acknowledging the research team’s review of and plans for adhering to the terms of use and advertising, privacy, and prohibited content policies of the social media sites to be used for recruitment.







	c. Mock-ups of all planned recruitment materials. Please copy and paste the post, tweet, message content that will be posted or shared from approved accounts and groups. To facilitate real-time optimization, it is recommended that teams submit several variations of social media content (e.g., multiple images or text to describe the study) for IRB approval. Copy and paste the images that will accompany the post text. If not including images or if they are not applicable, write N/A.





	d. A description of the site where the link associated with the recruitment materials will lead (e.g., where social media users will be directed online when they click on an advertisement or post), and a screenshot of the landing page or survey. Options include a link to a Qualtrics or REDCap survey or a link to a UF Health study listing page. If not including a link (e.g., screener, study website) and only posting a copy of the recruitment flyer, please write N/A. Insert link or screenshot and description of landing. 






	e. Targeting criteria is not applicable to organic social media recruitment posts.

	f. Process for responding to messages and comments. If applicable, the process for responding to comments or messages from individuals who may inquire about the study online. In your response to this question, please address the extent to which comments and engagement will (or will not) be permitted. Please be advised not all social media sites allow for the engagement features to be turned off and the research team is responsible for determining whether engagement with recruitment materials is permitted on the social media site.






	g. Plans to address privacy, data security and identity verification. If applicable, a description of how the research team plans to address privacy, data security and identity verification considerations for private messaging with potential participants on a social media site. 






	h. Identifiable data to be collected. If applicable, a description of any identifiable data to be collected through the social media site during the recruitment process, and how such data will be stored and used. 





	i. Procedures for monitoring and responding to social media communication. A description of which personnel will be charged with posting, monitoring, and responding to recruitment-related communication on the social media site, as well as any procedures to monitor the activity of those personnel in accordance with the study protocol as well as UF and UF Health social media guidelines. 







