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Expectations

Study team meets with Recruitment Center staff to review project and discuss 
social media recruitment expectations 

Study team agrees to fee structure and confirms budget (timeline: RC 
begins developing materials once confirmed by study team) 

Recruitment Center  staff develops social media materials for study 
team to include in IRB submission (timeline: approx. 2 weeks)

Study team submits materials to the IRB for review (timeline: subject to 
scope of revision and IRB)

Study team provides Recruitment Center staff with the IRB letter of 
approval and approved social media recruitment materials

Recruitment Center staff launches social media campaign (timeline: new 
campaigns are launched on Tuesdays and Wednesdays)

Recruitment Center staff monitors campaign and sends study team campaign 
metrics at the end of each month 


