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Social Media Recruitment Services: Pricing for Paid Advertising through UF Studies

Summary of Services: Cost includes initial consultation with study team and follow-up, development of
recruitment campaign, and monthly campaign management for the following platforms.
Platforms available: Facebook, Google, Instagram, LinkedlIn, Pinterest, Reddit, Snapchat, X, YouTube

Breakdown of Services and Cost:

Service Description of Services Hours Cost

Consultation o 1-hour consultation 2 Free

o 1-hour follow-up, budget development
Recruitment o Creation of study recruitment materials customized to social 4 $300
campaign media sites for advertising campaign, including 8-10 message
development strategies and images/videos for IRB approval.
Campaign Ad o Per Platform 1 $75
Creation e (6) ads for the campaign customized to the social media

site(s)
Monthly campaign |o Daily monitoring of campaign progress 5* $375
management o Moderate and respond to user comments and questions on
study ads
o Ongoing evaluation of campaign data
o Correspondence with study team (excludes in-person or
zoom meetings)

o Monthly email summary of campaigh metrics and progress

*1 hour per month for each additional platform

Costs are the same regardless of the monthly advertising budget
Monthly o Recommendation of $250/month for advertising per platform, -- $250
advertising budget with adjustments made based on campaign progress.

Note: The budget directly impacts the reach and frequency of

your ads on social media; a higher budget allows for broader

audience exposure, increased impressions, and better

optimization for engagement, while a lower budget limits reach,

reducing the number of potential participants who see the study

recruitment ad.
Revision of o Develop additional message strategies, identify additional 3 $225%
recruitment photos for inclusion in IRB revision
materials for UF o Launch advertising campaign for study
Studies campaign | *If needed and charged per platform

*Excludes cost for campaign advertising

Estimated Totals

Paid Campaign Start Up Cost $375
Monthly Management (1 platform) $375
Monthly Advertising Budget, (1 platform) $250
Total for 1st Month (including startup fee, 1 platform) $1000
Cost for each additional month (Monthly Campaign Mngt + Advertising Budget) $625



https://www.facebook.com/ufstudies/
https://www.instagram.com/ufresearchstudies/
https://www.linkedin.com/company/uf-studies/
https://www.pinterest.com/UFstudies/
https://www.reddit.com/user/ufstudies/
https://web.snapchat.com/ufstudies
https://x.com/studiesUF

Social Media Recruitment Services
Pricing for Boosted Post Advertising through UF Studies

Summary of Services: Cost includes initial consultation with study team and follow-up, assistance with
development of recruitment campaign, and monthly campaign management for the following channels.

Platforms available: Facebook, Instagram, LinkedlIn, Pinterest, Reddit, Snapchat, X

Breakdown of Services and Cost:

Service Description of Services Hours Cost

Consultation o 1-hour consultation 2 Free
o 1-hour follow-up, budget development

Recruitment o PerPlatform 0.5 $37.50
campaign e Provide study team with audience targeting based on
development study and platform chosen
Campaign Ad o Per Platform 0.5 $37.50
Creation e Boost1Ad
Monthly campaign | o Per Platform per week 0.25 $18.75
management e Daily monitoring of Ad progress

e Moderate and respond to user comments and questions
on study ads

e Correspondence with study team™* (excludes in-person or
zoom meetings)

e Email summary of ad metrics and progress (based on
duration selected)

Monthly o Varies —budget determined by study team -- Varies
advertising budget e Facebook minimum: $1/day

e Instagram minimum: $1/day

e Linkedln minimum: $10/day, 2 days

e Pinterest minimum: $1/day

e Reddit minimum: $35/week

e Snapchat minimum: $5/day, 2 days

e X minimum: $10/day
Note: The budget directly impacts the reach and frequency of
your ads on social media; a higher budget allows for broader
audience exposure, increased impressions, and better
optimization for engagement, while a lower budget limits reach,
reducing the number of potential participants who see the study
recruitment ad.

Estimated Totals

Boosted Campaign Start Up Cost $75

Monthly Management (1 platform/1 ad) $75

Monthly Advertising Budget, (1 platform) Varies
$150 +

Total for 1st Month (including startup fee, 1 platform, 1 ad, Advertising Budget)

ad budget



https://www.facebook.com/ufstudies/
https://www.instagram.com/ufresearchstudies/
https://www.linkedin.com/company/uf-studies/
https://www.pinterest.com/UFstudies/
https://www.reddit.com/user/ufstudies/
https://web.snapchat.com/ufstudies
https://x.com/studiesUF

Cost for each additional month (Monthly Mngt + Advertising Budget)

$75+
ad budget




